
	
  

Reach	
  Thousands	
  in	
  
One	
  Day!	
  

Reach bands and fans from 
across the Tri-State, Lexington, 

Louisville and more! 

Post your Business Links on the 
Ryle Band Website and social 

media sites. 

	
  
	
  
	
  

Ads	
  start	
  at	
  only	
  $100	
  
	
  	
  	
  	
  	
  Full,	
  half,	
  quarter,	
  eighth	
  page	
  available	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  

Reserve	
  your	
  space	
  today!	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  

Don’t	
  Miss	
  Out!	
  	
  -­‐	
  Ad	
  Deadline:	
  	
  August	
  31st	
  

September 24, 2016 
Larry A. Ryle High School 

Union, Kentucky 

Band	
  Families	
  Buy:	
  

•	
  Meals,	
  Recreation,	
  Spa	
  &	
  	
  	
  
	
  	
  	
  Fitness	
  
•	
  Medical,	
  Dental,	
  Vision,	
  	
  
	
  	
  	
  Chiropractic	
  
•	
  Car,	
  Home,	
  Health	
  	
  
	
  	
  	
  Insurance	
  
•	
  New	
  Homes,	
  Remolding	
  &	
  	
  
	
  	
  	
  Repairs,	
  Landscaping	
  
•	
  Loans,	
  Investments,	
  IRAs	
  

Event	
  Attendees	
  

	
  	
  •	
  Come	
  for	
  the	
  day	
  
	
  	
  •	
  Review	
  the	
  program	
  
	
  	
  •	
  Eat	
  locally	
  
	
  	
  •	
  Shop	
  locally	
  
	
  	
  •	
  Track	
  band	
  	
  	
  
	
  	
  	
  	
  	
  placements	
  
	
  	
  •	
  Keep	
  souvenir	
  copy	
  

	
  2015	
  Tournament-­‐at-­‐a-­‐Glance:	
  

	
  	
  •	
  2000+	
  Paid	
  attendees	
  

	
  	
  •	
  1500+	
  Band	
  members,	
  staff	
  &	
  	
  
	
  	
  	
  	
  	
  	
  parent	
  volunteers	
  
	
  	
  •	
  	
  300+	
  Tournament	
  volunteers	
  
	
  	
  •	
  14	
  Marching	
  Bands	
  in	
  	
  
	
  	
  	
  	
  	
  	
  competition	
  

READY	
  TO	
  SIGN	
  UP?	
  	
  	
  Have	
  questions?	
  	
  Call	
  Pam	
  Sayers	
  (859.750.0004)	
  or	
  email	
  sponsor@ryleband.com	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  	
  
Ryle	
  Band	
  Boosters	
  is	
  a	
  501(c)(3)	
  nonprofit	
  organization.	
  	
  Contributions	
  are	
  tax-­‐deductible	
  to	
  the	
  extent	
  allowed	
  by	
  law.	
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